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WE ARE

CLICK TO ACCESS HEXAGON FOLDER

https://dover.sharepoint.com/:f:/r/sites/DFS/Comm/Documents/DFS%20Branding%20Documents/NEW%20DFS%20Brand%20Guidelines%20%26%20Assets_090821/DFS%20Category%20Hexagon?csf=1&web=1&e=iW2wxg


Customer Needs Have Evolved Creating New Opportunities

Tokhe im Fu e l P OS  la u n che d 2 9 y e a rs a g o optimizin g  fu e l dispe n sin g  a n d pa y me n t

4Revenue opportunities, customers, and technology will continue to evolve. 

1993 Today Future



Evolving Site Automation Ecosystem
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Tracking the customer journey, improve the consumer experience

…
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Market Drivers: Changing Consumer Expectations 

Build Customer Trust & Loyalty

Increased Throughput
Frictionless shopping and checkout 

(mobile payment, connected car)

Incremental Revenue & Margins
Upselling & Cross-selling

Business Opportunity 

Customized User Experience
Recognize me

Remember what I like
Speak my language

Intuitive User Experience
Connect to my device (mobile phone, car, 

wearable…)

Promotional Offers
Give me a deal

Turn your fuel site into a place of convenience

Consumer Expectation 



Prizma: Connected Mobility & Convenience Retail Hub
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CONTROL CONNECT SHOP CHECKOUTREFUEL

Easy On-Site & Remote Control Optimize Customer Experience & Site Profits

Evolve your business with more payment options, fuel types, connections and profits.

Prizma Cloud Ecosystem
Analytics & Insights  |  OASE  |  DX Retail  |  DFS DX  |  Customer & Partner Integration



The changing face of payments
Impa ct of COV ID-1 9 on  ca rd pa y me n t tra n sa ction s a t fu e l re ta il site s
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Data from 15.900 fuel retail sites in 28 European countries



 Strong & solid growth of contactless transactions at fuel 
retail sites.

 However, still substantially lower than in standard retail

 Leading countries:

 Cyprus: 89%

 Netherlands: 65% (87% overall)

 Scandinavia: 60%

 Outdoor contactless still lagging however more than 
doubled over the past 6 months to 7,4%

 Cyprus: 26%

 Use of mobile phone on the forecourt remains a 
discussion item

The changing face of payments
Evolu tion  of con ta ctle ss tra n sa ction s in  fu e l re ta il
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Data from 15.900 fuel retail sites in 28 European countries
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The changing face of payments
Evolu tion  of mobile  pa y me n ts in  fu e l re ta il
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 Key elements of the consumer 
experience

 Enrollment process

 User experience

 Available methods of payment 
(bank/fleet)

 Loyalty and promotions

• Fuel discounts

• Rewards, vouchers

 Vehicle integration

 C-Store integration

 Pre-order & remote order solutions, pick 
& collect

 Allow for consumer feedback

 Create valuable partnerships

Key numbers:

1 5-2 0 % of site s in  Eu rope  offe r a  form of ou tdoor 

mobile  pa y me n t

1 2  S M A to M P P A con n e ction s

2  M P P A to OAS E con n e ction s

Active  in  2 0  cou n trie s



Consumer journey transformation

Easy, fast and convenient fuel retail shopping is not only desired, but expected; consumers are 
evolving and are demanding an enjoyable and exceptional shopping experience

33% 50% 73% 88%
of shoppers avoid 

stores with long lines

of shoppers leave the 

store without buying if 

lines are longer 

than 7 minutes

of shoppers

prefer self-service 

technologies

of shoppers are likely 

to buy if helped by a 

knowledgeable sales 

associate

Sources: retaildrive.com, retailcustomerexperience.com



Self-checkout solution: Optimizing the User Experience

Happy customers
Avoid queueing

Better use of personnel
Lower operational costs

Speed & simplicity
Quick checkout & payment

Small footprint
Create fFlexibility in shop layout



 S ta tion  ma n a g e me n t,  sma rt cha rg in g ,  roa min g  a n d billin g

 En a ble  ba n k & fle e t ca rd pa y me n ts a t the  EV C via  e xistin g  

pa y me n t in fra stru ctu re

 Le ve ra g e  e xistin g  loy a lty  a n d promotion  prog ra ms

 In te g ra te d site  re con cilia tion

 Cle a r a n d modu la r ta riff stru ctu re

 In te g ra te d site  mon itorin g  a n d a sse t ma n a g e me n t

 Use  of ope n  in du stry  protocols

EVC Management
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Bridg in g  the  EV C e cosy ste m w ith the  fu e l re ta ile r’s e cosy ste m throu g h a  modu la r clou d-ba se d 
pla tform 

S ma rt 

Cha rg in g

DX Power

CP M SRoa min g

OCPP

OCPI

OCPP

EV  Ga te w a y



✔Site Asset Optimization

✔Transformed Customer Experience

✔Frictionless Forecourt

www.doverfuelingsolutions.com/DFSDX



PartnersCustomers
DFS DX

DX 

Monitor

DX 

Promote

DX 

Fleet
APIs

Cloud API 

Integrations

DX Wetstock
DX 

Retail

✔S ca la ble ,  se cu re  pla tform

✔All solu tion s sha re  common  

pla tform se rvice s

✔Ope n  e cosy ste m

✔Globa lly  a va ila ble

✔Re mote ly  ma n a g e  a n d mon itor a ll 

site s from a n y w he re

Connected Solutions Platform
Dig ita l Tra n sforma tion  (DX) for In te llig e n t Fu e lin g  & Re ta il



 En a ble  re mote  dia g n ostics & trou ble  shootin g  w ith a dva n ce d IoT 

te chn olog y  to re solve  issu e s w ithou t dispa tch of e n g in e e r to site

 N o de pe n de n cy  on  con su me rs to re port issu e s 

or fu rthe r de la y s in  re portin g  issu e s by  site  sta ff

 Optima l con su me r e xpe rie n ce  w ith be tte r n ozzle  a va ila bility  from 

re du ce d dispe n se r dow n time

 Cost a voida n ce  from re mote  fix in te rve n tion  w ithou t dispa tch to 

site ,  bu t a lso re sou rce  re de ploy me n t to re mote  fix ma in te n a n ce  

se rvice  

 Fie ld e fficie n cie s w ith improve d first-time  fix from pre -dispa tch 

dia g n ostics e n su rin g  rig ht kn ow le dg e  & spa re  pa rts

Digital Transformation at the Dispenser
Re mote  Dia g n ostics M odu le  (RDM )
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Re du ce  dispe n se r ma in te n a n ce  cost throu g h con n e cte d dispe n se r te chn olog y  



Digital Transformation at the Dispenser
Re mote  Dia g n ostics M odu le  (RDM )
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Re du ce  dispe n se r ma in te n a n ce  cost throu g h con n e cte d dispe n se r te chn olog y  

Efficiency Benefit Calls

Site interventions that can be fixed remotely 14%

Repeat visits that can be avoided with improved first-time fix 12%

Avoidance of site visits with no fault found 7%

Sum 33%

Typical breakdown of maintenance calls; Based on PoC study with fuel retailer



 Provides an intuitive user interface 

with superior promotional capabilities

 Offers fuel retailers new ways to interact 

with consumers on site

 Delivers personalized content to recognized 

consumers for maximum relevance

 Makes fueling simple, relevant & fun!

Digital Transformation at the Dispenser
An the m UX: Un iqu e  Cu stome r Expe rie n ce
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Anthem UX is not simply a big media display… 

It is a complete solutions platform to deliver 

a customized user experience at the dispenser



Anthem UX: Next Gen User Experience
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Anthem UX Entertains

Anthem UX Detects

Anthem UX Promotes & Sells 

- Engage with motorists with broad 
range of media content, including 
promotions and advertising 

- As well as general content with 
multi-channel media selection like 
weather and traffic

- Display transitions from idle state to 
customer greeting with detection of user 
proximity, and…

- has ability to greet the motorist with 
personalized greeting & relevant 
promotional content

- … as long as they have registered & given 
consent on user portal

- Promote in-store offers and premium fuel 
with advanced branding & advertising 
capabilities

- Use our platform to sync with your loyalty 
program to deliver targeted  personalized 
content messages that resonate because 
we know who is watching!

- ... and link your site systems to drive 
cross-promotion like ordering a coffee 
directly from the fuel dispenser, or 
upselling an offer on pre-paid carwash for 
repeat visits



DFS Vision – Digitally Connected Fuel Retail Place of Convenience

Mobile Pay 
for Fuel

Connected
carsPersonalized 

Marketing

Mobile Payments
& Loyalty

POS & Fuel –
Retail UI

POS Self 
Service

IoT – Coffee 
MachinesDigital 

Signage

Cloud
Forecourt

Health 

Monitoring

Media | Smart Ads 

while Fueling

Wetstock 

Management

IoT Car Wash

Temperature 
Monitoring

EV Charging
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